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	EXPERIENCE
[bookmark: _heading=h.3znysh7]DDI System, Sandy Hook, CT 
Director of Marketing                                                                   10/2016 – 03/2020
Developed and directed ERP software and eCommerce technology company’s reputation management campaigns to consistently and visibly reflect core values and brand. Accountable for creating and executing the annual strategic marketing plan including all demand generation campaigns, buyer’s journey content, digital, social and print media campaigns. Defined, measured and reported performance analytics of all marketing initiatives to C-level constituents in relation to ROI and KPI goals. Developed actionable insights and drove A/B testing approach for new initiatives. Championed the brand and content strategy for consistency, clarity and tone of voice across the organization. Managed all aspects of the in-house creative team and outsourced vendors. Planned and led all Public Relations efforts, as well as the internal and external communication strategy. Designed the online learning and customer loyalty program experience. Reported directly to the Chief Operations Officer.
· Developed, maintained and enhanced DDI’s relationship with all media outlets to strengthen brand identity and increase awareness 
· Led PR efforts and worked with media partners to build annual media plans that reduced ad spend while increasing product exposure. Results include capturing a 115% increase in new leads with a 12% savings in overall media spend in 2019.
· Managed creative services and trade show teams with focus on establishing innovative brand identity 
· Build, author and manage a rich content/editorial calendar that attracts a qualified audience for digital and print mediums (i.e., blogs, white papers, e-books, articles, email communications, sales collateral, direct mail and advertisements) by industry and persona. Results include an 86% increase in web leads (2018-2019). 
· Championed operational improvements to enhance sales/marketing workflow efficiencies via effective marketing automation platform workflows (Salesforce & HubSpot) for easy pipeline reporting.
· Set direction for SEO strategy to improve page ranks across all search engines; achieved first page Google search results on all platforms. 
· Cultivated client relationships for content development and designed client experience programs. Increased paid client training webinar attendance by 135% in 2019, resulting in an increase in revenue.
[bookmark: _heading=h.2et92p0]Pitney Bowes, Danbury, CT 
Global Channel Enablement Manager                                         04/2014 - 06/2016
Responsible for creating integrated global brand campaigns and core value propositions for products to support global sales goals. Accelerated market growth by creating sales collateral and time-sensitive campaigns to support new product launches. Managed marketing assets for updates, accuracy and positioning. Supported global sales team with targeted campaign opportunity plans. 
· Collaborated with international product and creative teams, subject matter experts, and translation vendors throughout EMEA, APAC, and LATM markets to produce global sales tools.
· Developed content for lead generation, resulting in an increase of marketing qualified leads by 13%.
· [bookmark: _heading=h.tyjcwt]Drafted creative briefs, monitored project progress and managed content distribution for digital and printed global assets.
Prudential Financial, Shelton, CT 
Senior Campaign Account Executive                                            06/2010 - 12/2013
Served as lead project manager and brand influencer for large-scale national campaigns, including “Bring Your Challenges” and “Retirement Red Zone”. Developed B2C & B2B messaging through creative content to support Prudential Annuities’ overall sales strategy. Collaborated with cross-discipline, strategic partners (legal, product, sales, advertising and procurement teams) to set and meet aggressive product launch deadlines. Developed creative briefs, monitored project schedules, and allocated resources for projects.
· Elevated talent of 6 direct reports (project managers) through coaching, stretch assignments, and situational leadership to provide personal and professional growth opportunities.
· Implemented measurable KPIs and reporting which allowed senior leaders to adjust strategy as needed.
· [bookmark: _heading=h.3dy6vkm]Liaised with channels to establish standard operating procedures and build a project management system to comply with FINRA and broker/dealer guidelines for B2C sales process. 
Prudential Financial, Shelton, CT 
Senior Marketing Project Manager                                              01/2007 - 06/2010
Coordinated high-impact, accurate, relevant, and compliant B2C & B2B marketing collateral in various media forms to support product launches and/or investment modifications, corporate brand initiatives, and campaigns. 
· Managed assignments by collaborating with copywriters, designers, and channel sales partners to produce marketing content.
· Collaborated with print/fulfillment and channel marketing teams to manage inventory and recommend distribution alternatives.
	
[bookmark: _heading=h.1t3h5sf]SKILLS

· Global Brand Strategy
· Strategy & Execution
· Talent Management
· Content Creation
· B2C Marketing
· B2B Marketing
· Public Relations
· Event Planning
· Demand Generation
· Budget Management
· Strong Presenter
· Skilled Negotiator
· Operations Management
· SalesForce
· HubSpot
· 

[bookmark: _heading=h.4d34og8]ADDITIONAL SKILLS

· Marketing Automation
· Adobe Suite Expert
· Project Management Software Expert (Asana, Workamajig, Aprimo)
· Microsoft Office Suite Expert





OTHER EXPERIENCE
MetLife Long-Term Care
Westport, CT
Senior Marketing Specialist 
(2002-2006)

Calamity Jane's Gourmet Desserts 
Gypsum, CO 
Sales & Marketing Coordinator (1998-2002)

Oakland Athletics 
Baseball Organization
Oakland, CA
Marketing Associate
(2000)

EDUCATION
California State University, Sacramento, CA 
· B.A., May 2000
Government/Journalism

AWARDS
2013 APEX Award
Social Security Campaign, for design, content creation and campaign effectiveness. 
[bookmark: _heading=h.2s8eyo1][bookmark: _heading=h.tuko0842rc5w][bookmark: _heading=h.u5a9a5zducyf]2012 APEX Award Understanding Annuities Video, for design, content creation and campaign effectiveness.



